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As | write this, we are preparing for the
awards ceremony that will showcase some of
Florida’s finest communities. | am referring to
the FLCAJ/Becker & Poliakoff Communities of
Excellence Awards. The presentations are sched-
uled for March 18 at the Old Statehouse in
Tallahassee. We are looking forward to meeting
the representatives of the ten communities
selected by the judges as having achieved true
excellence in their submitted categories. As

2009 progresses, look for the profiles bearing the

COEXx logo. For more information and to see a
list of the deserving winners, please see page 6.

In the midst of the economic downturn that
we find ourselves in, much focus has been given
in our office on new ways that we might better
serve the communities of Florida. The first
“new thing” will appear in next month’s issue.
The FLCAJ statewide management company
directory will list management companies by
the regions of the state they serve. Judging from the inquiries we receive, it is much needed.

In the past several months, there have been some extraordinary events in the publish-
ing industry. Many print news sources have cut much of their staff and others have closed
altogether. This morning there is a report that the San Francisco Chronicle, Northern
California’s largest newspaper, might close. The Rocky Mountain News is next in line.
None of this surprises me.

Here’s why | say that. For the past few years, | have used online sources as my pri-
mary source for news. On the Internet, news and weather is reported in real-time, which
is impossible for newspapers. Even television network news is hours behind the Internet.
Now, with the advent of cell phone “breaking news alerts,” and Internet access from
anywhere in the world, there is even a greater time gap between electronic news and
all other sources. As attention has shifted from newspapers to these other sources,
advertising dollars have gone with them. It was only a matter of time.

But, there are still magazines | read. Not for news, but for information that | might need
in order to do my job better. They are trade journals. We get two dozen or so a month
here at the office. They cover printing, publishing, graphic design, and other areas of
our business. Our graphic designers have them stacked up on their desks and | see them
frequently flipping through the pages.

A good trade magazine will publish both articles of general interest to the industry and
reference material that can enable those in the industry to do their job more efficiently. We
try to do just that. And the advantage to our advertisers is that FLCAJ has a very long shelf
life. So, yes to Internet news; yes to trade journals. Both will be here for a long time to

come. Newspapers? Maybe not so much.

Editor
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ethosmedia

Your Network, Your Future with Fiber Optics

info@ethosmedia.net - www.ethosmedia.net
Toll Free 1 (877) ETHOS-TV
Dear Community Association Managers and Board Members,

Are you happy with your current cable provider?
Do you receive first-rate customer service?
Can your coaxial cable handle the HD and Internet demands of the next 40 years?

If you answered "no" to any of these questions, you will want to read on.

Ethos Media offers home owners a cost effective alternative to outmoded coaxial cable systems - Fiber Optics!
Fiber Optic technology is the future and it's affordable today. Say goodbye to the franchise cable providers who regularly
over-charge and under-deliver. The nearly unlimited bandwidth created via Fiber to the Home provides the solution to the
HD and Internet technology explosion. Installing a Fiber Optic network on your property is an investment. Fiber increases the
value of your property by more than ten times the cost of deployment.

Ethos Media has the proactive solution you've been waiting for. Properties preparing for tomorrow will demand:

A cost effective replacement for outmoded infrastructure

Ultra high-speed internet access for a reasonable price

The option of a single provider for TV, internet, phone & security
Added safety in fire and lightening-proof Fiber cables
Infrastructure replacements as assets, not liabilities
Uncompromising Platinum Level Customer Service
Partnership in future revenue streams
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Ethos Media would like to earn the opportunity to partner with you and your HOA to bring your complete communication
system into the future with Fiber Optic speed, safety and reliability. We are proud of our commitment to building our business,
one satisfied customer at a time. Let us demonstrate how our technical know-how and customer service can make your life
more enjoyable.

Give us a call, or visit our website, and take the next step toward your future in the amazing world of Fiber Optics!

Respectfully Yours,

A

!

Joshua M. Henschell
Chief Operating Officer
Ethos Media, LLC



